Cross Channel CONNECTIONS

Achieve Your Marketing Target

hen Entrepreneur speaks, small businesses listen. Recently,
the magazine published some powerful reasons that
businesses—new start-ups, in particular—need to resist the
siren call of digital-only marketing and make a commitment to print.
The reason is awareness. When you are a start-up, getting the word out
means everything to your business growth and success. Here are 5 reasons
start-ups need print to do that.
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Print is an important part of the mix for all
growing companies, but it's particularly important
for small, growing businesses because of the
longevity, broad-based appeal, and legitimacy
it provides.

Need help crafting a business growth campaign?

Give us a call. Wed love to help.

Print provides
instant credibility.

Signs, banners,
window clings,
posters, dimensional
mailers . . . there is

a lot more to print
marketing than flyers
and direct mail.




